Part 1

Purpose statement- 

· Increase business revenue

· exposure to prospective clients
Objectives-
· to inform vendors of the services provided by company
· to give sub-contractors opportunities to learn about the Mark’s business
Competitor sites-

· RASK
· Brickman

Advantages-
· We Cover less information

· We follow the website guidelines (they use big paragraphs)
Target audience-

· professional

· highly educated with a high level of authority

· middle aged

· use internet a lot

Demographics-
· vendors- well educated, middle class, white collar, men and woman

· sub-contractors- culturally diverted, blue collar, small business owners of construction companies
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Part 3
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